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BIODIFUL LEADERSHIP FORUM (top-down leadership) AIMS
Influencing institutions, regulation
TARGET GROUPS vencits Mt / 1e8 '
. s . policies and business practices
Decision-makers | Businesses
ACTIONS N
. . . BIODIFUL CO-CREATION NETWORK
* Events, business education, networking, Minictrios: Mini ¢ Ervi i )
lobbvine tools stratesy work Inistries: Ministry of Environment, Ministry o
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% \ Organisations/Associations: Sitra, EK, The ‘
' \ Finnish Commerce Federation, Finnish Grocery I
WP7 Trade Association, Henry ry, Family business network, .
Oxygen2050, Ely-centres/UNESCO Biosphere Reserves, Wider
- MTK, ProAgria, Finnish Forest Centre, Mara ry, Business audience
» Finland/Sustainable Travel Finland, WWF Finland, Birdlife

Finland, Martha Organization Cities: Turku, Lahti, Jyvaskyla,

Regional Council of Central Finland Businesses: Kesko, Lidl
ACTIONS csiona’ -OUnel o1 ~Ehtrat T HsIiesses: nes o H
Finland, Vihrea Harka, Origin by Ocean, Nordic Food
Ventures, Qvidja Farm, Gullkrona Individuals: politicians,
business and youth activists, journalists, artists

Events, lay education, science
journalism, arts, activism

TARGET GROUPS
Citizens | Consumers | Activists | Pupils and Students AIMS
Influencing consumer behaviour,
BIODIFUL CHARM OF LEADERS (bottom-up leadership) attitudes and values

biodiful.fi

Our website acts as our hub for information sharing. We warmly
recommend following our bimonthly blog and our quarterly newsletter

|nteraction via biodiful.fi

Strategy ®
In BIODIFUL, we view leadership in

two ways: via top-down formal @SBiodiful @Biodiful- @BiodifulSTN ~ @BiodifulSTN
leadership and bottom-up activist biodiversity-

leadership. respectful-

While the overarching aim of our leadership
enable a biodiversity respectful world, BIODIFUL Roundtable
this is addressed via different means BIODIFUL Round table: online discussion bringing together business people,

depending on the leadership researchers and political decision-makers

audience.
20.1. What is biodiversity? (Recording available)

Our communications team works in
close collaboration with all our

researchers to deliver the right 22.9. Measuring biodiversity impacts
messsages to the right people.

4.5. Biodiversity and regulation

1.12. Biodiversity and supply chain
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